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1963 |

The Company Constitution Act

emme» A group of Portuguese industrialists associated with lightweight metal construction
decided to establish a company dedicated to the manufacture of dies for the stamping industry.
Gametal - Metaldrgica da Gandarinha, Lda., today KIRCHHOFF Automotive Portugal, S.A., was
officially founded on the 12th June 1963.

You could say that, until 1960, Portugal

did not possess an automotive industry.

The markedly protectionist law decree
Nr. 44.104 from 1961 had a significant
impact on the dawn of the national
automotive industry, requiring for cars
sold in Portugal to have a minimum
national content of 25%.

Consequently, over the following years

several industrial units were created in
Portugal to assemble cars (in a CKD

Faria de Cima, Cucujaes, 1967

regime). Soon enough they began to
develop local suppliers.

In the wake of this burgeoning context,
a group of Portuguese industrialists
associated with lightweight metal con-
struction decided to establish a com-
pany dedicated to the manufacture of
dies for the stamping industry.

Gametal was officially founded on the
12th June 1963. The following October

production began in rented facilities
at Gandarinha, in the municipality of
Cucujaes. The new company’s corpo-
rate name was derived from the place
where the factory was set up.

Founders: Ruy Moreira, Eduardo Costa, José Sa



1963 — 1973 |
The Early Years

e |n the 605, the Portuguese economy and automotive industry went through a
period of vast growth and modernization. In 1973, twenty small assembly lines assembled

a total of 100,000 cars per year, predominantly using national components.

Gametal's first client was its neigh-
bouring company Molaflex (nowadays
Faurecia, Sao Joao da Madeira), which
produced car seats and whose partners
were linked to the fledgling company.

In the light of their customer acquisition
and the strong growth of their business
volume, in 1967 Gametal invested in
the construction of a new industrial
unit in Faria de Cima, also in Cucujaes,
where all its activities were transferred.

Faria de Cima,
Cucujaes, 1980

During its early years, Gametal only
produced dies, but by the beginning of
the seventies, the company diversified
its offer. It started the serial production
of stamped parts for the automotive
industry, with the manufacture of tools
becoming a complimentary activity.

Stamped o
part

Stamping
die




1973 — 1983 |

A Decade of Changes

In 1973, the first oil crisis shook the automotive indus-

try to its core and raised doubts regarding the growth model

of Western economies.

Likewise, the revolution in April 1974
and the revolutionary period that came
in its aftermath caused great turmoil
across Portuguese society and its labour
relations. For a short while, these events
also affected Gametal.

However, this juncture didn’t stop the
company from conguering new mar-
kets and in the meantime becoming
a direct supplier of stamped parts for
Renault, Ford, Fiat and Volkswagen,
even if the series were not too signifi-
cant in quantitative terms.

After 1980, the Portuguese economy
opened up and began to make contacts
with the objective of Portugal joining
the European Union.

Renault announced the foundation of
the first automotive manufacturing fa-
cility in Portugal including the manufac-
ture of parts and components, not just
its assembly. Production began in 1980
and allowed the production in large
quantities. With a view to include the
company in Renault’s chain of strategic
suppliers, in 1979 Gametal surrendered

Renault Clio:
Pedal box

part of its social capital (36%) to a
French partner named Bertrand Faure,
nowadays Faurecia.

Thanks to this development, in 1981
Gametal delivered important supplies
for the Renault R5, manufactured in
Portugal, and for Renault’s engine faci-
lity in Cacia (Aveiro).




1983 — 1993 |
The Bertrand Faure Epoch

emme» At the beginning of the 80’s, the association with Bertrand Faure and Renault
gained Gametal notable growth and technological development, improving its technical skills
as supplier of increasingly complex components for the automotive industry.

The facility was expanded in 1984 and
the structure was reinforced with quali-
fied technical staff. A Quality Assurance
System was introduced and in 1991 the
company obtained its first certifications
by customers such as Renault (A) and
Ford (Q1).

Bertrand Faure increased its share, rea-
ching 100% of the social capital by
1989, when the decision was made to

Citroén Mehari:
Chassis

turn Gametal into a stock company.
However, by the beginning of the 90s
the Bertrand Faure Group decided to
focus exclusively on the manufacture
of seats, no longer considering strate-
gically pertinent its stamping activities
including Gametal, as its subsidiary for
this manufacturing sector.

In 1991 Ford and VW announced the
creation in Palmela of an important

joint automotive plant — Autoeuropa —
aiming to incorporate a strong national
content of components. For that effect,
it would need specialized stamping
suppliers, a sector Bertrand Faure was
stepping back from.
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1993 — 2003 |

New Courses

e After 1984, the familiar German KIRCHHOFF Group with more than 200 years of
industrial tradition began to supply stamped parts for passenger vehicles, recording rapid
growth. In the long run, the Group wished to expand its production activities beyond Germany,
enabling it to become more competitive in all supplies to Southwest Europe.

To supply the Autoeuropa project, sche-
duled to begin in 1994, the KIRCHHOFF
Group decided to invest in Portugal.

On the 12th June 1991, in an histori-
cal letter Arndt G. Kirchhoff showed
his interest in acquiring Gametal. One
year after that, Bertrand Faure sold the
entire social capital of Gametal to
M. Kutsch GmbH & Co. KG (nowadays
KIRCHHOFF Automotive Deutschland
GmbH), with effect from 1 January 1993.
This was the first step in the interna-

tionalization of the KIRCHHOFF Group,
starting immediately to develop Game-
tal in terms of size and technology. The
first automatic presses and welding
robots were introduced.

Between 1993 and 1998, the annual
turnover was multiplied tenfold; in the
following five years, it doubled once
again, underlining the extraordinary
importance of the Portuguese facility
for the KIRCHHOFF Group.

Already in 1994 the second wing of the
Cucujaes plant was built, where a new
painting line was installed.

In 1999 the company bought a pro-
duction hall in the Ovar industrial zone
where it transferred the whole stam-
ping activity.



[+

From left to right:
Arndt G. Kirchhoff, Dr. Johannes F. Kirchhoff,
Dr.-Ing. Jochen F. Kirchhoff and J. Wolfgang Kirchhoff
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Gametal Ovar, 1999

2003 - 2013 |
Development and Consolidation

emm» The company began to implement more automated stamping technologies, beginning
to produce complex assemblies in sophisticated, dedicated welding cells, instead of simple parts
with smaller added value. Fully integrated computing solutions, more efficient, lean production
systems and continuous improvement processes to optimize performance and increment cor-
porate competitiveness were installed.

(e GAMETAL

GRUPO KIRCHHOFF

Left: plant of Cucujaes, 2013
Right: plant of Ovar, 2013



The quick growth of the business requi-
red a permanent expansion of the pro-
duction facilities. The Ovar plant was
gradually expanded, by building addi-
tional halls according to the company’s
development and operational needs.
Gradually all stamping activity, the tool
shop, a significant part of welding ope-

Automatic
transfer press

rations and all central services were
transferred there.

The Cucujaes plant is still fully functio-
nal, with its painting line and welding
of all parts to be painted, as well as
their respective final assemblies.

In the beginning of 2013, after building
a new logistics hall in Ovar, Gametal has
20,000 m2 of indoor surface in an area
of 52,000 m2, allowing enough space
for future expansion plans.

11
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2013 —2023 |
Investment in New Technologies

emm» Although we were part of the KIRCHHOFF Group since 1993, our com-
pany name was still “Gametal” until 2014. There was a good explanation behind this ...
All our sister plants had the “privilege” to present themselves to our shareholders,
colleagues, customers and suppliers as “KIRCHHOFF Automotive Poland” ... “KIRCHHOFF
Automotive Ireland”... but we were “Gametal Portugal”. It was a little frustrating and

did not sound like we were part of the KIRCHHOFF Automotive family ...

Why did we not change the name
until 2014?

The answer is simple, there was in Por-
tugal an electrical company named
Kirchhoff “Electric repairs”. By Portu-
guese law, two companies cannot have
the same name.

Why they named the company
Kirchhoff "Electric repairs”?

None of the owners were part of our
Kirchhoff family, they even had a com-
mon Portuguese surname. The reason
they chose Kirchhoff was to honor
Gustav Kirchhoff, a famous German
physicist that in the 19th century disco-
vered two important laws. These laws
were than nominated “Kirchhoff laws”.

Cucujaes 2023

How did we come to get the
KIRCHHOFF Automotive name?

In 2014, Kirchhoff “Electric repairs”
was facing financial difficulties. After
a few talks with them and our lawyers,
we were able to secure the Kirchhoff
name to our company!

The historical day was December 19th,
2014. 1 would say that we had the per-
sistence and the luck to finally change
the name and be 100% KIRCHHOFF
Automotive.

Ovar 2023

Hugo Ferreira and Armindo Jales



Hot Forming

in Portugal

For many years, the classical winning
management approach, particularly in
the Automotive Industry, was based on
the balance Quality, Cost and Delivery
performances. Nowadays, we need to
add a fourth pillar: Innovation!

In the case of KIRCHHOFF Automotive
Portugal, this fourth pillar proved to be
a success.

For many years, regardless of the plant
solid delivery performance, competitive
costs, and quality performance, several
customers asked our company: "When
are you going to have a hot forming
line in Portugal?

They were actually demanding for Inno-
vation.

In mid-2018, the right business oppor-
tunity presented itself! In September
2020, we started the serial production
of hot forming parts. The increasingly
demanding crash performance requi-
rements, associated with the need to
reduce emissions by reducing vehicles
weight, finds its perfect match in the hot
forming products. In fact, this solution
allows a reduction in car weight of up to
35%, and a potential cost reduction of

Hot forming line in Ovar

up to 17%. The combination of these
two key factors explains the rise in po-
pularity that this technology has gained
in recent years.

The joint effects of growing customer
demands for hot forming products,
plant awareness, and a dynamic sales
force, finally resulted in the acquisition
of projects P001754-55-56. Without a
doubt, the most important project of
the decade for KIRCHHOFF Automotive
Portugal.

The project involved an investment in
excess of eight million euros, which
included a plant extension, and the
building of a new production hall, Ovar
9. In the new hall, that has a capacity
of up to two hot forming lines, and six
laser cutting cells, received initially one
hot forming line, two spot welding cells,
and two laser cutting cells.

From the product development point of
view, the first project included four hot
forming references, including a B-pillar
and an A-pillar upper. The project also
included a patch welding hot forming
part, and a hot-piercing operation, which
were both, at that time, premiere in the
entire KIRCHHOFF Automotive Group.

Hot forming line in Ovar

A-pillar upper
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B-pillar

With this important step, KIRCHHOFF
Automotive reinforced its presence and
competitiveness in the Iberian and Me-
diterranean region, a region that has
gained relevance in recent years.

1 When compared with a typical DP 600 B-pillar.
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Customers and Markets

emmm 60 years after its foundation and 30 years after its integration into
KIRCHHOFF Automotive, former Gametal, nowadays KIRCHHOFF Automotive
Portugal has a consolidated market position and its competence is recognized
by the most demanding and prestigious customers. Customer support and
customer satisfaction is the greatest key to success for the company.

Thanks to our dedication and effort over
the years, the company has solidified its
relationship with its customers, always
favouring the direct supplies to large car
producers, which today represent 98%
of its sales.

KIRCHHOFF Automotive Portugal cur-
rently delivers to 40 different clients
with a range of 636 different products
for 85 car models. More than 93% of
the production is for export, mostly to

Europe, but also includes customers
in America, Asia and Africa, supplying
directly to 126 customers’ factories in
18 countries.

The wide range of products, technolo-
gies, markets, customers and cultures
is an important factor of differentia-
tion, competitiveness and stability for
KIRCHHOFF Automotive Portugal.




Products

emm» Today KIRCHHOFF Automotive Portugal manufactures many simple stamped compo-
nents as well as complex welded steel structures for the automotive industry. The company is
known for its more complex products such as the instrument panel beam (cross car beams)
and crash management systems, including bumpers and energy absorbing elements.

The products are assembled in the
chassis, bodywork and interiors of the
vehicles.

The main materials used are steel plates
in coils, with thicknesses between 0.6
and 5 mm, hot-rolled, cold-rolled, with
optional coating by either hot-dip, or
electro-galvanizing. For the manufac-
ture of subassemblies, we purchase tu-
bular elements and other components.
We also use several fixing components,

with greater relevance to nuts, bolts,
rivets and clips.

Products subject to corrosion are pro-
tected through e-coating in our facili-
ties, or through electrostatic powder
paint by our subcontractors.

The quality of the suppliers and the
cooperation with them are fundamen-
tal for the competitiveness and quality
levels reached by the company.

15
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Technologies and Processes

emm» fyerything from a single source: operating under this principle, we
support our customers throughout the entire development and manufacturing
process worldwide. This is our core strength.

The main manufacturing processes at KIRCHHOFF Automotive
in Portugal include:

Stamping (up to 1250t)

» Servo presses

» Transfer presses

» Progressive presses

» Manual mechanical presses

Hot forming
(up to 1200 t)

Hot forming



Welding

» Spot welding

» MIG/MAG welding

» Resistance welding

» MIG brazing

» Laser welding (Power up to 4000W)
» CDW — Capacitor discharge welding

Joining
» Riveting
» Glueing

» Clinching
» Sealing

Laser cutting

» Laser cutting 2D and 3D
> Power up to 3000W

Surface treatment

» E-coating

17



From left to right: Tania Peralta, Sofia Encarnacdo and Paula Guerner

Proud of our Team:
Focusing on the Recognition
of our Employees

e=m» \\e are committed to our employees’ motivation, qualification

and involvement.

We owe the success of the KIRCHHOFF
Automotive Portugal business project
to our employees’ contribution, which
we acknowledge and are grateful for.
Therefore we care about our employees,
guiding the management of our activity
by rules of conduct based on sound
principles and values.

By combining German technical know-
how and its result-oriented and disci-

plined culture and the ability, motiva-
tion, and commitment of the Portuguese,
we provide a fertile and productive
working environment.

Over 35,000 hours of professional trai-
ning are given every year to our em-
ployees, in a wide range of fields such
as technical, behavioral, workplace,
languages, environment, safety and
quality.

KIRCHHOFF Automotive Portugal places
annually more than twenty young peo-
ple for internships, curricular or profes-
sional internships, from professional or
higher education programs, from the
country's top teaching institutions.



KIRCHHOFF Culture Life

KIRCHHOFF Culture Life is a cultural
initiative by KIRCHHOFF Automotive
and is designed to contribute to the
well-being of its employees and
their families. It aims to promote
internal sports activities and to offer
families cultural events.

(o KIRCHHOFF

CULLYRE LIFE

Within the KIRCHHOFF Culture Life,
together with the families, the em-
ployees in Portugal had the oppor-
tunity to encourage an event as part
of the social and environmental res-
ponsibility that consisted in planting
1785 trees in the Natural Reserve
'Dunas de S&o Jacinto'.

19



Ovar: From left to right: Anthony Borges, Jacinta Leite,

Prudéncio Vendeira, Eugénio Leite, Joel Cardoso, Filipe Leite,

Rui Leite, Jodo Vieira
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KONECT Day

The KONECT Plan is based on the An-
nual Communication Plan with initia-
tives all year round, namely the KONECT
Day in which every month, there is a
day to celebrate a theme in the Com-
pany. The aim is to have a different
working day devoted to a theme
that is important to us. Over the
past years we have celebrated various
themes such as: KONECT Day Zero
Defects, KONECT Spring Day, KO-
NECT Day Carnival, KONECT X'mas,

KONECT Direct Talks

The KONECT Direct Talks initiative is a
meeting between the Management
and six of our employees, from diffe-
rent departments such as Production,
Logistics, Maintenance, Toolshop, Qua-
lity, identified by the Leaderships to
participate in a moment of conversa-
tion and refreshment.

Once a month, in Ovar and Cucujaes,
our Managing Directors Armindo Jales
and Hugo Ferreira talk informally about
a topic with the employees and there-
fore ensure an upward as well as down-

Ovar: From left to right: Sénia Mota, Armindo Jales,
Manuel Félix, Carla Pinho, Jodo Lemos Sousa, André Silva,

Ricardo Oliveira, Hugo Ferreira

)

Cucujaes: From left to right: Ana Moreira, Catia Nunes,

KONECT Day Magusto, KONECT Day
Environment, KONECT Day Happy Days,
KONECT Day Bifana, KONECT Day
Sweet, KONECT Day Magic, KONECT
Day Fogaca, KONECT Day Ice cream,
KONECT Day Bola de Berlim, etc.

As part of the KONECT Plan we have
marked, in the course of the year, im-
portant dates such as the International
Women's Day, the International Men's
Day, the International Thank-You Day,

ward communication and a greater
closeness to the Shop Floor and to the
employees that everyday work with
commitment and dedication for the
Organization's results.

The topics covered to this day are:

- Impact of the pandemic and the
war on KIRCHHOFF Automotive
Portugal

- My integration at KIRCHHOFF
Automotive Portugal

- Company 2023 objectives and

Andreia S& and an employee of Hey Mate

the World Library Day, the Internatio-
nal Environment Day, the International
Firefighters Day, the World Day for
Safety and Health at Work, the World
Health Day, or the Data Privacy Day.

The main purpose of the KONECT Plan
is to strengthen ties and the feeling
of belonging of the Employee to the
Company.

feedback from the Management's
communication
- Zero Accidents, Zero Defects Goal

The feedback we have received from
the employees who participate in the
Direct Talks initiative is very positive as
they feel they have the opportunity to
share their opinions, ask questions and
hear important messages directly from
the Management.

Cucujaes: From left to right: Hugo Ferreira, Igor Fernandes,
Vitor Silva, Catia Nunes, Cristiano Andrade, Sénia Mota,

Ricardo Conceicdo, Edgar Sousa, Armindo Jales

o



‘Learn about the work of ...’ Initiative

‘Learn about the work of ..." is an initia-
tive in which every month we disclose
a job position and the person who per-
forms it. This is an opportunity for
our employees to learn about each
other better, talking about their aca-
demic and professional background
and also about the challenges they
face in their everyday work.

With this initiative, we have already
disclosed, internally and externally,
numerous roles such as: Toolmaker
Technician, Painting Operator, Logistics
Team Leader, Metrology Technician, Pro-
duction Supervisor, Maintenance Tech-
nician, Destroyer Operator, Controller,
Production Process Engineer, Supplier

and Laboratory Quality Engineering
Manager, Logistics Team Leader, and
Infrastructure Maintenance Technician.

We feel that the employees taking part
in this initiative feel very proud of their
role and contribution to the Organiza-
tion. This is an excellent opportunity for
the Company to publicize its roles, as
well as to share the constant challenges
it is constantly facing.

Helena Boia (Ovar)

KONECT Direct Talks Ovar: From left to right: Hugo Ferreira and Armindo Jales

José Figueiredo (Ovar)

Catia Nunes (Cucujaes)

Ricardo Costa (Cucujaes)
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KIRCHHOFF Automotive

Running Team

The KIRCHHOFF Automotive Running
Team consists of a group of employees
who value the practice of sport and
the promotion of healthy lifestyles. Du-
ring the year, the running and walking
competitions in which the KIRCHHOFF
Automotive Running Team participates
are selected.

This initiative not only promotes
outdoor sports, but also socializing
between fellow employees and the
feeling of companionship.

22

Some colleagues from the
KIRCHHOFF Automotive Running Team

KOMPET and Qualifica

The KOMPET Program, created al-
most 10 years ago, aims to support
our employees who wish to invest
in their academic education by re-
suming their studies.

The Qualifica Program is a dynamic
program by the Portuguese Institute of
Employment and Professional Training
(IEFP) and its main goal is to certify the
lifelong learning and thus increase the
level of schooling to the 9th and 12th
grades.

In the two programs, more than 50
employees of KIRCHHOFF Automotive
Portugal invested in their personal de-
velopment and therefore increased the
level of schooling, thus creating condi-
tions to evolve in their career.



Driving Towards

Zero Defects

emm» Being a first line automotive supplier requires a
customer oriented quality policy and practice and to strictly
adhere to international quality standards.

KIRCHHOFF  Automotive Portugal is
certified to IATF 16949 and guarantees
compliance with each client's specific
requirements.

Following the demands of the auto-
motive industry, the level of quality inci-
dents and customer rejections has con-
tinuously decreased however, the level
of customer demand has increased,
which leads us to "live" in daily con-

Ovar: From left to right: Armindo Jales, Paula Guerner, Hugo Ferreira

tinuous improvement. Over the last few
months, we have substantially reinfor-
ced the quality initiatives in our compa-
ny to achieve the target of Zero Defects.

Among other quality awards often at-
tributed by the customers to our com-
pany, we recently received the sup-
plier of the year award from Customer
SMRC, for whom we produced the
CCBs for the K9 project.

Cucujaes: From left to right: Joagner Reis, Jorge Ferreira
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Ovar: From left to right: Jodo Goncalves, Luis Franco, Antonio Dias, Helena Boia,
Tiago Martins, Rosa Costa, Paula Guerner, Fabio Soares, José Lopes
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Health and Safety

emmw» Health and Safety at our employees workplace is one of our company's main
concerns and, consequently, No. 1 priority of its management. Physical and mental health of
all employees is vital for the well-being of both the employees themselves and the company.
For this reason, one of the objectives of KIRCHHOFF Automotive is the implementation and
continuous improvement of an occupational health and industrial safety policy.

To this purpose, the “Zero Accidents”
campaign was launched on 24th March
2022, a starting point to improve the
organization’s safety strategy.

We are focused on ensuring that em-
ployees return home with no injuries,
and their health unaffected after a day's
work while carrying out their activities.

This campaign has proactively commit-
ted all areas with the purpose of achie-
ving the implementation of all propo-
sed actions and the engagement of all.
After all, “Zero Accidents is a goal for
everyone, every day!"

Along with the implemented actions, a
set of marketing measures have been
carried out with a view to a better and
greater involvement. You may find pla-
cards, posters and rollups placed in the
different sectors where such involve-
ment can be observed.

To mark this very important campaign,
several ludic events have been taking
place since then in the Ovar and Cucu-
jaes plants, with some activities and
gifts. The aim is to create general sus-
tainability so that, together, we can be
increasingly closer to this goal.

After the beginning of this campaign,
and more than a year having elapsed,
we can only say that the balance is very
positive! Sick leave after accidents has
decreased substantially, and there have
been effective improvements in work
post conditions and in the processes
of the Occupational Health and Safety
Management System of KIRCHHOFF
Automotive Portugal, S.A.

Cucujaes: From left to right: Miguel Ferreira,
Diana Laranjeira, Fabio Pinho

Some colleagues from
our toolshop in Ovar

Some colleagues from
our shipping in Cucujaes



Environment and Energy

emme (Corporate responsibility towards the Environment may be expressed
through the way an organization interacts with the surrounding Environment,
combining in this parameter all manufacturing processes and interactions with

its customers, suppliers, and employees.

Environmental responsibility at
KIRCHHOFF Automotive

As a family-owned company with a
long tradition, KIRCHHOFF Automotive
takes Social, Environmental and Cultu-
ral Responsibility as one of its core va-
lues. In doing so, it pursues the objec-
tive of being a reliable partner to society
and taking responsibility for its business
activity. Therefore, environmental, and
social sustainability stands for the tho-
rough use of natural resources.

Environmental responsibility at
KIRCHHOFF Automotive Portugal

In the sphere of its business activity,
KIRCHHOFF Automotive Portugal takes
its environmental responsibility by ma-
naging carefully and sustainably the
available natural resources and by mini-
mizing the Environmental Impact of its
activities.

We are committed to the sustainable
use of water and power, to send most
of the waste we produce for recovery
(recycling or energy generation) and to
use the least harmful raw materials to
the environment and to our employees.
In this respect, KIRCHHOFF Automotive
Portugal has implemented and certified
an Environmental Management System
in accordance with the requirements of
the NP ISO 14001 standard, allowing
the organization to manage systemati-
cally the environmental aspects related
to its manufacturing processes, thus
helping to achieve its environmental
duties and performance goals.

STRATEGIC
SUSTAINABILITY
PLAN

ENVIRONMENT +
NATURAL RESOURCES

New Goals:
As one of
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The Group
of Companies

emm» KIRCHHOFF Automotive offers body solutions that make tomorrow's mobility safe.

26 Innovative and economical lightweight products ensure that people are optimally protected in
the event of an accident.
As a supplier to the automotive industry,  vanced technology of partial press har-  crash management systems, front-end
KIRCHHOFF Automotive develops and  dening, KIRCHHOFF Automotive is able  frames and cross-members are assem-
produces complex metal and hybrid  to produce steel products with different  bled into a wide variety of components
structures for body-in-white and chas-  strength ranges and thus weight- and  in JIT plants in close proximity to cus-
sis that are lightweight, economical  crash-optimized body components. tomers.
and crash-proof. Because the vehicles
of the future — from electric to autono- Many car manufacturers today have  The family-owned company, which has
mous — also need bodies that ensure  complex structural parts for the body  existed since 1785, is part of today's
the greatest possible safety for all those  in-white made in hybrid design — KIRCHHOFF Group, which is made up
involved in an accident in the event of ~ combinations of steel-aluminum or of the Automotive, Ecotec, Mobility
an emergency. metal-plastic — developed by us and  and WITTE Tools divisions. With more
manufactured worldwide. A global pro-  than 8,000 employees and 27 produc-
As a global player, we offer our custo-  duction network with the core techno-  tion plants in 11 countries, KIRCHHOFF
mers in Europe, Asia and North America  logies of forming, joining, lightweight  Automotive represents the largest divi-
comprehensive know-how in the areas  construction and surface treatment  sion in the group.
of economical lightweight construction  ensures uniform manufacturing and
and crash performance. With the ad-  production standards. Products such as
1785 1894 1963 1984 1993 1999
Foundation Witte Foundation first Foundation Takeover M. Kutsch, Beginning of world- First activities in
needle company stamping plant Iserlohn of Gametal Attendorn —entering the ~ wide expansion with North America (VRK)

passenger cars sector Gametal
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First plant Majority shares / complete 8500 employees (plan 2023) 10
in China/Asia takeover of Van-Rob 27 plants in
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Mexico) 3 continents




KIRCHHOFF Automotive Portugal, S.A
Avenida 16 de Maio

Zona Industrial Norte de Ovar
3880-102 Ovar

PORTUGAL

Phone: +351 256 579-210

www.kirchhoff-automotive.com/pt
info.portugal@kirchhoff-automotive.com

KIRCHHOFF Automotive GmbH
StefanstraBe 2

58638 Iserlohn

GERMANY

Phone: +49 2371 820-00

www.kirchhoff-automotive.com
info@kirchhoff-automotive.com
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AUTOMOTIVE Anniversary Booklet E | 06.2023



